(2% Hours)

Note: - (1) All questions are compulsory and carry equal mal‘ﬁa
(2) Figures to the right indicate marks .
(3) Support answers with examples wherever m:i:l!ssatg

e
W

Q.1 Multimedia campaign

A CARAVAN radio with a look & size of a mwmﬁm isa atgua:, deﬁce s
preloaded with more than five thousand (50004). B&Ill'wnnﬁ ‘hitsin’ MPBr“f
including golden era of Hindi films. The radio device is also‘ﬁaprable of piajhng,
USB input as an additional collection ﬂ;&{;ﬂ!ﬁur pen drive & 2 an &{JX inpmaj_;‘

conventional audio devices like tape pra /ers. qrmp.’.l portabie mini Q-Iﬁyv;m; I ui
new version (Avtaar) it is also pre | with:complete Bhagvad Géetain:' = -

enchanting voice of professional mlm msking ita fanm.ahthg]ﬂ*tn :idw ﬁ ‘-’dﬁiﬂr 4

citizens as a nostalgic piece. Th.ﬂ pnqc QTCW\FANM io.is I'NR E&ﬂﬂ

s,
Lo

n..

Brief: The Company wants h@:hgﬁt t'hml.lactmn of s sangs. ass;a mmpact
substitute to a I:-ulky :nllwkmth C:‘-Qg;aﬂ w-:]Fas the buﬂt 1|1 IUuqucﬂlsar -giving the
experience of going b.adk tu mc‘gofdéutm ni" radm ﬁms

Answer the fullawﬁig PG : ok R _
Prepare a creative bru:f' for mﬂlung an unpact ﬂn the tm-get !\udl&ncﬂ

Suggest an apprup{latﬂ MESEHEE’SWWEF PR

Create a print advertisenient bﬂsgii on the w&ﬂiﬁ"ﬂ hﬂEf‘ {Tmar ndvertm:menm}
Prl.:parc a 30 Sec star_v board for Tﬁlév}smn pun{msmml based on the creative brief,

w2 Cost S R :

"v’udaﬁ:me &Mﬂa 'lEI'.'- merg::r miﬂp;an}r Ms\lal.mqhad u“inﬂbzle based safety service
by name*“!ﬁuﬂaﬁmﬁﬂhkhi’ fur wau:mn %dllglﬂmﬁldws features such as emergency
alerts, émergency balancé & private number-recharge. The safety features will be
“avallabla to women customers using Vodafone pre-paid services across the country,
-The service works BCTOSS smm'rphnnes a.nd featun:-phcnes even without any balance
+or mobile internet. = <5 S8 T

S <~ Among the mobile p}mne usars, must women have access to only feature-phones
;n-“-;-_' £ ~and basic mobile phones. Vodafone claims that with *Vodafone Sakhi,’ the real
7 pmblr:m of women working late hours & compromising safety can be addressed.
o7 ;This unique, free of cost service will make it convenient for women to step out

fearlmly an-:i f'ulf' I thair msplraunns

L B2 e

=

Rk

Brwf Vndafnm: Bakhl isa Emall step to give women the confidence to stcp out
o ‘.laarlcasl}r and live therr draams with a trusted solution at hand.

2 _:ﬁnsmzr the fulluwing'u
f Prepare a creative bricf for making an impact on the target Audience.
% $ugﬁﬁian appmmat:: Message strategy.

i ﬂrﬂtc a 1::!1!1 advertlscmcnt basecd on the creative brief (Two advertisements).
R Pmpﬁre a 313 sec story board for Television commercial based on the creative brief.
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-Answer“gnx ihr_e_g c}‘ he. follommg

What are the principles of copy writing?

Write a Radio Spot of 30 sec duration to promote Parle-G bI.S‘ﬂ].IltS t' lled mth the
gooduess of milk. S e -
OR . Z': 3 . 5
Differentiate between Right Brain thinking and Leftﬂrmn ﬂ'lmkmg_ e L, g s
Write a direct mailer to existing customers for announcing a *Lifetime Add-cm o = ﬁ?« y i
family member offer’ for “Everfit Spa’, the biggest and most well equipped fi tm:s!! *‘-‘0 13 -\'_a _ ? ", ;' '
& spa in Mumbai, specializing in weight loss m@gmz;mmmgh bi:ldy toning o0 < ﬂ“
Acrobics studio, special cardio workout, Dmumun Etm:i qu:,r hmliﬂmg and’ bﬂd}r i
fitness.

Explain various types of slogans in advgﬂls]ng‘mp}' P

Make an outdoor poster on Flipkart shka o’ ﬁlgBilhun'day ﬂﬁﬂmghuge :
discounts on clothing, footwear g.l:lﬂm:ecss-un:s f&rﬂlb'_::-, :

e a OR . : : i
Explain the use of Humor Eppﬂﬂm ad%tﬂ‘sément u.bIl;lg a I?;.q?.ntw{?- ad'dfrﬂtsing. 08
Write an Email copy for promofing Kerala Tourism. Kerala a state on India's 07

tropical Malabar Coast, has nearly 600km of Arabian Sea shoreline. It's known for
its palm-lined beaches and backwaters, a network of canals. Inland are the Western
Ghats, mountains whose slopes support tea, coffee and spice plantations as well as
wildlife. National parks like Eravikulam and Periyar, plus Wa}rmd and other
sanctuaries, are hame to elephants, ]angur maukeys and l'IEBI'S

- s
.-\ R 1{.

Explain the m]z hf’ Heumlmﬁapg'qsﬁtmzpﬁoﬂsm {:Ee‘ﬁhﬂ'ﬂtihmkmg 08

What l:ssenﬂal famﬂra are I:n bﬁ:ﬂnsxdt}red whﬂe wm‘mg mpy for senior citizens? 07
e & F e e RO SR e

Wr:;ecb‘rwf nuﬁ uq ﬂw ng ldﬂain -the derh]npmgut ufcrﬁatwa strategy. 08

Writea g}_mﬂ_g}_aﬁ for: Khuﬂul{cmmkcnpmgubmmd the three consecutive 07

Jlu;-hday.s in Tﬁfmftmbcr &a trmlmnuefz imm from Mumbai.

.Li

e 15
1; thc 3 pote on Wﬂﬁnh t-.u;f;.: f{tl' }muth

:‘ ~ 2y Etxp}mn N‘Ij{ iuur idea ganwaﬂ"{m techniques.
: ‘_ y '3] Wntﬁ ap SMS ﬂup}r '.Ihr, samw is ‘SWIGGY ’ promotional offer.

4] Wmte a nuh: on: Tmﬂsm'eatlwfy

5} Humm:ss tq husm»:.ﬂs advmlslng
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Paper / Subject Code: 55607 / Advertising: Agency Management.
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Paper / Subject Code: 55607 / Advertising: Agency Management,

(2% Hours) | Total Marks: 75|

N.B. 1. All Questions are compulsory.

. CASE STUDY: ' 15
After a really long struggle. Spotify has managed to launch its services in India. Spofify is a
Sweden-based music streaming platform which was originally launched in October 2008. | has
been the top music service provider globally when it comes 10 subseriber base. In fact. as of
March 2019, it had 207 million total monthly active users, including 96 million paying
subscribers. Competing against existin g services like Apple Music, Google Music and
Amazon Music as well as domestic player like TioSaavn and Gagna.

As for the content itsell. there is a wide range of music including Bollywoud, Punjabi, Tamil,
Telugu, apart from a variety of international genres. podcasts, radio. and more.

Client Brief: The app 1s offered with multiple plans o suit various users’ needs. Spotify in
India is being offared as an ad-supported free tier, as well as premium tieroptions, The
premium plans are ad-frec and include a 30-day free trial, After the free trial ends, vou need to
pay Rs 119 per month to get full aceess to al] the music and premium featyres, Spotify intends
to launch as new campaign. The hasic objective of the campaign is 1o aliract new subscriber.

a. Outline Communication Plan - 5
b. Suate the advertising objectives 4
¢. Create an advertising strategy using bwo IMC todls, 6

2. Answer the fallowing:
4. Explain the various Departments within an Advertising Agency

b.  Explain the Giaps model of Service Qualty 7
: _ OR
¢. Discuss various types of Advertis ing Agencies 8
d.  Discuss varicus factors affecting Client-Agency Relationship. What are the issues
involved in the client-agency relationship 7

- 3. Answer the following:

4. Explain how Advertising Ageneies does pitching for gaining new clients? 8
b, What are the vafious lunctions of an Advertising Agencies 7
: OR
¢ Explain various the various sources of Remunerations/ Income for the advertising
Agency ' 8
. The account planner is a consumer's representative. Discuss the statement. 7
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Paper / Subject Code: 55607 / Advertising: Agency Management.
4. Answer the following: -
a.  Discuss five elements of MECCAS models suggested in creating Ads. 8
b. Explain the importance of Marketing problem and Opportunities review in preparing
Marketing plan. 7
OR _
¢ What isa Business Plan? Explain the various Stages in preparing a Business plan for
setting up a new advertising Agency. . 8
d.  With the help of an example, explain how Marketing plan benefits. Discuss
Segmentation, Targeting and Positioning. 7
3. Write short notes on any three of the following: 15

4. Frequency and Loyalty program

b, Trade oriented Sales promotion

¢. Consumer oriented sales promotion
d. POP

e. AIDA
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Paper /! Subject Code: 55613 / Advertising-Digital Media
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Paper / Subject Code: 27307 / Advertising : Consumer Behaviour
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How is a feature different from a news report?.Is. mﬁ ;f faie@m‘ﬂ@?@ﬁgmﬁ

2 Write an interview in the question — mﬂ.:ﬁr ﬂnﬁﬁtﬂ:ﬁm _ﬂ__ eof tbn 15
a. Nobel laureate Abhijit Banerjee ¥ :
b. Vicky Kaushal
¢. Aaditya Thackeray
d. Hima Das
3. 15
a 08
b. 07
4. 15
.}- Hx_k_’: -:r..'a .
a, %ﬂf;}#‘ﬂmbfﬂﬂﬁ‘-’m 08
b. %ﬁ , Al 07

EEERFLEEY
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) \\ Paper / Subject Code: 55603 / Advertising

N o)

: Legal Environment and Advertising Ethics.

Time: 2.30 Hours Marks: 75

Note: 1) All questions are compulsory.
2) Figures to the right indicate full marks.
3) Internal choices are provided.

Q 1) A) Explain the relationship between self regulation, code of ethics and the legal environment in
the media with reference to-
i) Emblems and Names (prevention of improper use act).

OR
ii) Copyright Act. 10
B) i) Examine Naomi Woolf’s views on advertising and women in her book The Beauty
Myth.
OR
ii) Examine Jean Kilbourne’s views on Advertising and American society. 05
Q2) A) Explain the importance of ethics while advertising to- 08
i) Children and advertising
OR
ii) Senior Citizens

B) i) What is Defamation? Explain with reference to Advertising.
OR
if) What is RTI? Explain with examples.

Q3) A) i) Discuss the role of CGSI for consumer protection and education.

OR
i) Examine the importance of Essential Commodities Act to protect consumer interests.
08
B) 1) Discuss the role of standardization bodies like:
ISO and BIS 07
OR
ii) AGMARK and Six Sigma
Q4) A) List some of the unfair trade practices with a special focus on:
Small print clarification and misleading comparisons. 08
B) Discuss in detail important socio-economic criticisms of advertising. 07
OR
Q4) C) How does advertising influence society? Examine the social responsibility of advertising
and the role of advertising as a moulder of opinion and values. 15
15

Q5) Write short notes on any three of the following-
a) Contempt of Court
b) Political advertising

c) AAAI - %6

d) Rights of consumers :
e) Press Council of India
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