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a. What is a Google Search ;
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Answer the following

a. Explain in detail the various audio and vi
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b. Shape Tweening
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1. Culture

2. Representation
3. Articulation -

4. Subjectivity & ide!
5. Globalization
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7. Cuisines
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Qla. Define Public Relations? Explain
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(b) Impression management techniques
(c) Opinion Leaders in PR ¢

=
=
g
ke
o
4
£
>
=
e

g
:
=
z

Q5. Write Short Notes on (any 3)
(a) PR v/s Sales Promotion

M e Gy i
% ﬂv¢ \Q/&ﬁQQQ\.NW w&\ i’

Y s Oy G




(15)

AR

ight quest :

MNov

:30 Hours]

/A

7

[Time

15. Favourite genre of fils sévi [

A0933 / A0928 ENTRODUCTION TO CREATIVE WRITING

)8/3(7/7/6’607

iefs

Please check whether you have got the r
e

1. All questions aree compulsory.
2. Each question carries 15 marks.
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Parents

9. Friends
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3. Drinking pattern (social drimker/alcoholic)

1. Lives in urban/rural
4. Smokes or not
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12. Reaction in stressful si

11. Place of residence
13. Allergies

10. Place of birth
14. Favourite music

7. Siblings
8.

Q.1 Using the following points create a fictional character
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a) What is Neo- realism
b) How medium of ¢
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