Volume 6, Issue 1 (XXXVI) ISSN 2394 - 7780

January - March 2019

International Journal oi

Advance and Innovative Research

(Special Issue)

Indian Academicians and Researchers Association
www.iaraedu.com




e |

Name of the Journal :
Research

ISSN Number :
e-ISSN Number: 23347730
Source: UNIV
Subject:

Publisher:

Country of Publication: ’

Broad Subject Category:




International Journal of Advance and Innovative Research

Volume 6, Issue 1 (XXXVI) : January — March 2019

CONTENTS

Research Papers

TOURISM INDUSTRY IN MAHARASHTRA — AN UNTAPPED AREA
Dr. Amita Koli- Patkar and Amrita Jadhav

TRANSPORT INFRASTRUCTURE IN KANYAKUMARI DISTRICT AND ITS IMPACT ON
TOURISM DEVELOPMENT

Dr. A. Mahesh Kumar
SUSTAINABLE TOURISM
Jeevan Mangesh Ayare

A STUDY ON ROLE OF TASTE TOURISM IN ATTRACTING TOURISTS IN SINDHUDURG
DISTRICT

Prof. Archana K. Prabhudesai
FUNDAMENTALS OF TOURISM AND ITS BENEFITS
Dr. Vijaylaxmi Pawar

AN OVERVIEW OF THE NEW TRENDS IN THE TOURISM INDUSTRY WITH RESPECT TO
TOURIST EXPERIENCE

Prof. Shraddha Singh & Dhruvil Shah

TOURISM AS A COMMERCIALLY GROWING INDUSTRY
Namrata Murugeshan

STUDY OF MOTIVES AND TOURISM BEHAVIOUR OF WORKING PERSONS IN MUMBAI
Sachin Bhandarkar and Dr. Deelip Palsapure

CAREER OPTIONS IN TOURISM INDUSTRY-A THRIVER OF ECONOMY
Dr. Piyush G. Anam

A STUDY ON TOURISM SCHEME WITH SPECIAL REFERENCE TO BED ANpP
SCHEME IN MAHARASHTRA

Jyoti Nitin Pawar
SUSTAINABLE TOURISM: A CASE STUDYOF ANDHRA PRADESH
Dr. G. Vijayeshwari Rao

A STUDY ON THE EFFECTS OF TERRORISM ON INDIAN HOSPITALIY
INDUSTRY

Ramsagar Yadav

5-9

10-14

15-19

20-22

237506

27-32

33-37

38 -42




ASSESSMENT OF POTENTIAL OF AGRITOURISM DEVELOPMENT ALONG RIVER NIRA 56 -61
Prof. Dr. Moushumi Datta and Vrushali Kadam

PSYCHOLOGY OF TOURISM 62 - 64
Dr. Preeti Vaswani

REDEFINING THE PARADIGMS FOR TOURISM PLANNING AND MANAGEMENT IN MUMBAI 65 - 72
METROPOLITAN REGION - A DEMOGRAPHIC AND BEHAVIOURAL PERSPECTIVE FOR
DOMESTIC TOURISM

Samruddhi V Chawan

IMPACT OF TRAVEL AND TOURISM ON INDIAN ECONOMY 73 =71
Shubhi Soral
TOURISM DEVELOPMENT: A TOOL FOR WOMEN EMPOWERMENT 78 - 81

Manjusha Patwardhan

INDIAN TOURISM INDUSTRY: A TECHNO ECONOMIC CORRIDOR OF INDIAN ECONOMY 82 ~ 86
Samita Sengupta

A STUDY ON ‘RELIGIOUS TOURISM’ WITH REFERENCE TO ARBAEEN IN IRAQ 87 - 91
Nusrat Sayed

A STUDY OF APPROACH OF THE YOUNG TOURISTS USING DIGITAL PLATFORMS AND ITS 92 - 94
ROLE IN INDIAN TOURISM

Kunal Wade and CS Swapnil Shenvi
RELIGIOUS TOURISM: ECONOMIC TOOL FOR INTERNAL GROWTH 96 — 9N
Sanjeev Sharma

AGRITOURISM- AN EDUCATION TOURISM FOR THE STUDENTS OF ENVIRONMENTAL 99 - |0}
STUDIES

Priya R. Parkar and Dr. Savitsmita V. Chawan

NIHM -A CATALYST FOR DEVELOPING TOURISM EDUCATION AND EMPLOYABILITY FOR 103 - 104
INDIA

Dr. Malathi Iyer
CAREER OPTIONS IN TRAVEL AND TOURISM
Sanjay G Mishra and Simran P Vyas

E-TICKETING THE NEW TREND IN TRAVEL & TOURISM PIRAR
STUDENT BAMU UNIVERSITY

Chawre Mohammed Najeeb

GILBERT HILL: A NEGLECTED WORLD HERITAGE SITH Iy 128

DISTRICT

Dr. Akshata Arun Kulkarni



o

INFORMATION TECHNOLOGY IN TOURISM 126 — 128
Prajakta Ameya Joshi
POST TESTING OF TOURISM ADVERTISEMENT IN INDIA WITH SPECIAL REFERENCE TO 129-132
MUMBAI CITY

‘ lLaila Ahmed Patel
IMPACT OF TAXES ON TRAVEL AND TOURISM 133 -137

Dr. Gordhan N Devnani

A STUDY ON ECOTOURISM IN INDIA W.S.R.T. TOWN AUROVILLE 138 — 142

IHenna Punjabi

EDUCATIONAL TOURISM - NEED OF AN HOUR 143 - 150
. Mehul Barai

SUSTAINABLE TOURISM: A CASE STUDY OF KONKAN 151-153

Samiksha Jadhav

ROLE OF VARIOUS ATTRIBUTES FOR GROWTH OF ONLINE TOURISM AGENCIES 154 - 157

Dr. Sangeeta Makkad

IMPACT OF MARKETING STRATEGIES OF TOURISM INDUSTRY ON THE SATISFACTION 158 - 163
OF TOURISTS IN MUMBAI

Rajendra B. Vare
OVERVIEW OF MEDICAL TOURISM IN INDIA ' 164 - 167

Dr. Anupama Nerurkar




International Journal of Advance and Innovative Research ISSN 23604+ 1 itern

Volume 6, Issue 1 (XXXVI): January - March, 2019 olume

POST TESTING OF TOURISM ADVERTISEMENT IN INDIA WITH SPECIAL REFERENCE Toev

MUMBAI CITY i
o ©

Laila Ahmed Patel usefu

L. S. Raheja College of Arts and Commerce Top

ESEA
Data

ABSTRACT
Advertisements plays crucial role and it is integral part in promoting tourism industry. It is through ¢
advertisement demand for services can be increased to greater extent. Post tests are conducted after runni
ad campaign. The evaluation process is a key part of marketing communications. The findings and resulis
evaluative process feed back into the next campaign and provide indicators and benchmarks Jor
management decisions. This paper examines the effectiveness of post testing advertisement of tourism. (AWK DI
and opinion test) tourism advertisement. Print advertisement was used to understand attitude of A udent
towards five tourism advertisement. Goil

Sam|

Print

Keywords: Post testing advertising, tourism, Attitude test, undergraduate students, effective advertisemenis,
print media. o

INTRODUCTION
The basic purpose of post-testing is to provide an insight into the performance of ad campaigns & druw
conclusions from it about the future conducting of advertisements. The various post-testing e
are:Inquiry,Readership survey Test, Recall Tests, Attitude Test Method and Sales Test Method, All
Measurement Test Method finds out the effectiveness of an advertisement, in the light of consumers evili
of the company & its brands of product. It is presumed that when attitudes are favourable, the demand
product is generated & the consumers are likely to buy the product & vice versa.

REVIEW OF LITERATURE

Malhotra, R. K. (1998) discusses the marketing management of tourism cannot ignore the pil
characteristics which set tourism apart from other products. Tourism as specialized service product CIiiis
number of important consideration which need to be fully understood if a tourism enterprise or organizuti
to be successful. In additions, the need to undertake the tasks of research, analysis, product formul
recommending price policies, promotion and distribution are of paramount significance for those invaly
tourism marketing management. The Tourism Product — With tourism hospitability and leisure producis Ws
dealing with a service product which has specific characteristics. These characteristics set the product apuit

the more general goods sold in the market place.

Kapoor, Bimal Kumar (2007)regarding promotional techniques state that in order to market a produet,
necessary that information about the product reaches a prospective consumer. As applied to tourism i
the most important function of marketing is to bring about an awareness of the product in the minds of &%
as well as prospective consumer in the overall market area. All this forms a part of overall tourism promul

Cooper, Chris etal. (1994)iv state that researching tourism markets is of utmost importance. Many mangss
organization in the tourism industry attach value to research, using it to place them in a strong position. &
market intelligence is gained from a variety of formal and informal methods, and bridges the gap belws
provider of the product or service and the consumer. Decisions such as those concerning product devels
and marketing activity can be based on research findings. Moreover, research can be used fo=ijilalballIns
problems, and even to demonstrate a caring attitude to customers. /

\J

Chawla, Romila (2003)v discusses segmentation applications for travel and to / :
slowness of many travel marketers to adopt some of the segmentation techniqueg w
>

marketers is not difficult to understand. @G .‘-
According to Goil, Niraj (2015) social media can be one of the most effectivEftaBis bs”
a

or% i
and advertising. The social media proved to be a major Communication veh ! e%épread WEST: :
like wildfire. Tourism industry is one of the sectors that have beneficiated thq e m t h’M sl
result social media has become an integral part of any central or state tourismiy n %
Media is an extremely effective for brand awareness, brand loyalty, custome Ak W &
sales. It can be used to present a business brand to millions of people worldwide. 3 ‘p -
.

OBJECTIVES OF THE STUDY
1. To understand the opinion of students towards various tourism advertisement.
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o evaluate the effectiveness of post testing advertisement of tourism of print media.

0 compare various tourism advertisement on attributes such as awareness, interest, attitude change,
efulness and entertainment.

[0 provide valuable suggestion for making post testing tourism advertisement more effective.

SEARCH METHODOLOGY
Data is collected from Primary Source.

jample Size - 100 undergraduate commerce students of Mumbai Suburbs

Print media of tourism advertisement was displayed to the students

dents were shown 5 print advertisements of:
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4. Thomas Cook

5. MakeMyTrip

The students were asked to give their feedback on the various parameters in terms of percentages.
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Awareness | Interest | Attitude | Attractiveness | Usefulness | Entert
Goibibo 61% 30% 50% 72% 30%
Cox & Kings | 12% 20% 50% 52% 50%
SOTC 22% 10% 30% 37% 10%
Thomas 73% 55% 65% 82% 75%
Cook
MakeMyTrip | 84% T 78% 89% 75%
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¢ above table indicates the following results
In terms of awareness, students are more aware of Makemytrip ad and least aware of Cox&Kings.

In terms of interest, again Makemytrip ad garnered maximum interest amongst the students and SOTC ad
was the least interesting.

‘§tudents found a positive attitude towards Makemytrip ad and unfavourable attitude for SOTC ad.
Makemytrip ad was most attractive and SOTC ad was least attractive

Students found ad of Thomas Cook & MakemyTrip most useful and whereas SOTC ad was least useful
Makemytrip ad was most entertaining while SOTC as was the least

fiterms of overall effectiveness, Makemytrip ad was most effective at 95% and Thomas Cook ad came second
00%. Overall effectiveness of SOTC ad was very less at 10%

GGESTIONS
order to make travel and tourism advertisement more impactful the following suggestions were given

Students preferred television and social media advertisement more effective as compared to other medium of
advertisement.

Use of well known sports and film personalities creates a positive impact and image and students are
attracted towards the ad.

. In case of print media, the ad should use colourful illustration and images to attract the attention of students.
_ Use of effective sales promotion tool creates more interest and inclination to buy the product.
_ An attractive slogan helps them to recall the advertisement.

. Multiple advertisement of the same product should be done as the likes and preferences of students are not
same.

. Size of print media should be big and more of images.
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